
 

 
Finding a Marketing Style 
That Works for you: Using 

the Myers-Briggs Type 
Indicator (MBTI) 

Participants will gain an understanding of their own 
personalized marketing style. They will learn how to develop 
new business by using these unique traits and at the same 
time remain “true” to themselves.  
 

During this interactive workshop participants will learn: 
 

 Results of their own Myers-Briggs Type and a clear understanding 
of their unique way of marketing and communicating 

 
 Specific steps for asking potential clients questions and actively 

listening to better understand their needs 
 

 Hands-on observation of how your colleagues process 
information, make decisions and communicate to illustrate the 
need for a different marketing approach for different clients.  

 
 Ideas for working with other lawyers, clients and staff to service 

your clients most effectively 
 

 Resources to further understand Type and to enhance 
communication skills.  
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